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Imagine An Alternative... ) v‘ \ \
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Imagine a city where you aren’t a product being sold. w‘,,,.;.
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Imagine a city built around hope, rather than fear and division. &
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Imagine a city that doesn't commodify childhood, race, gender or sexuality.
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Imagine a city built on solidarity, equality, dignity, and social justice.
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Imagine a city that values the soil, the air. "
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Imagine a city where public art and ideas replace adverts.
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Imagine how that city would change when the stories are our own

Then Imagine how we too would change with our city.
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#SubvertTheCity
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Between the 22nd - 25th March 2017 we are asking that you support this global protest by taking action
against advertising in our shared media spaces any way you can. With each individual or groups partici-
pation in #SubvertTheCity, we show the world that treating our shared public spaces as commercial
media venues is unnacceptable. We demand that our cities serve a greater function by removing and
challenging advertisings counterproductive messaging. And more than just demanding, we are exem-

plifying what a post-advertising world might look like through our participatory tactics and diversity of
voice.

WONDERING WHAT YOU CAN DO?

Take a photo of an offensive ad, tell us why & tweet your picture with the hashtag:
#SubvertTheCity followed by your location ie. #Madrid

You can give a lecture/talk: Talking about how public space is used and what other
options might exist can be a powerful tool that changes how people see cities.

You can hold a workshop: group gatherings to make art, teach tactics, and engage
others are a great way to promote consciousness rasing and involvement.

You can deface some ads with a marker or well placed sticker
Create some street art with a message that supports this call to action!

You can stage a public happening: sometimes a good flashmob is the best way to
draw attention to an agressive digital billboard.

You can give a webinar: some learning happens online!

You can write your local government representative: Elected officials often need a little
push to start discussing important issues.

You can start critical conversations with professionals in the advertising industry

You can write a short article or pen an open letter to your local newspaper

You can...







Subvertisers International (SI) is a global movement of like minded individuals and
organizations concerned with how advertising effects society. We are local and national groups of
activists, artists and collectives, NGO’s and not for profits, teachers and parents, scientists and doctors,
public and private citizens, all concerned with how commercial media is shaping our lives, and deter-
mined that the time to act is now.

Our tactics are diverse but our network is focused on one thing, addressing commercial media’s
role in social, economic, and environmental justice by interrogating how it effects our shared public
media spaces. Members create consciousness raising opportunities that address the issue of
advertsings influence on society through non-violent civil disobedience, advocacy and campaigning,
workshops and training, academic writing and lectures, politics and protest, and every once in a while
a well humored prank .

We are a young network that is commited to creating change through hard work and
persistence, and want to connect with citzens and groups from all over the world that support
our shared values. We need your help to develop a loose international movement based around our
mutual interest in seeing the public take control of the commercial media in pursuit of a more just,
and equitable world.




